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ASK ANYONE IN COMMERCIAL CLEANING, and they 
will list the myriad ways the industry continues to innovate. For 
every geopolitical challenge impacting operational logistics, 
a solution to enhance cleaning capabilities is created. Every 
building service contractor (BSC) knows that success is found 
when change is embraced. Market segment strategizing, service 
diversification, and digital technologies are factors driving 
BSCs beyond meeting present-day needs to realize future ones.  

These insights are supported by Contracting Profits’ annual 
market study, sponsored by Building Service Contractors 
Association International (BSCAI). Overall, the “2026 Building 
Service Contractor Market Study” determined that data is 
driving cleaning operations. 

From 2020 to 2026, building occupant well-being remained 
at the core of customer concern. This foundation of prioritizing 
healthy, safe, and sanitary environments, aligns with a current 
industry trend. In a monthly CleanLink poll, 38 percent of 
industry members shared that client expectations have shifted 
from “perception of clean” to “proof of clean.” Technological 
advancements have made providing this evidence easily 
attainable—with artificial intelligence (AI) and Internet of 
Things (IoT) among these measurable collection methods. 

Contract cleaning companies are planning to embrace 
data-driven cleaning systems—about 38 percent of BSCs 
believe the demand for automation/technology in contracts 
will grow in 2026, a nearly 13 percentage point increase from 
2025. As automation and robotics continue to integrate into 
daily life, around 37 percent of BSCs predict these digital tools 
will become increasingly incorporated into their businesses. 
Data collection extends beyond providing customers with the 

scope of cleaning operational efficacy—it allocates resources 
responsibly, equitably enforces compliance, and supports 
sustainability initiatives. 

Resource management in particular has become a greater 
focal point as BSCs continue to expand their service portfolio. 
Nearly half of those surveyed share that their diversification of 
service offerings will increase in 2026, a 14 percentage point 
increase from 2025. 

Although BSCs continue to provide floor care and carpet care 
services—carpet cleaning and floor finish stripping/application 
have remained the top two services provided since 2020—
composting and recycling services will be added to the mix. 

In 2025, 28 percent of BSCs planned to provide composting 
services within the next 12 months. This figure jumped to 
68 percent in 2026. Similarly, about 38 percent of BSCs are 
planning on offering recycling services, a nearly 10 percentage 
point increase from the year prior. This growth highlights how 
evolving environmental regulations and support for eco-friendly 
practices continue to impact commercial cleaning standards. 

Consumer requests may also influence where BSCs choose 
to diversify. Although BSCs believe customer appetite for 
environmentally friendly (green) cleaning programs is low—
from 2020 to 2026, an average 1.7 percent of BSCs believe it 
is a client priority—about 28 percent of BSCs believe client 
demands for sustainable initiatives will increase. 

As green cleaning products and equipment become more 
visible in high-traffic areas, customer consciousness of their 
use has grown. According to a global market report, eco-
friendly cleaning services are projected to grow at an estimated 
Compound Annual Growth Rate (CAGR) of 8.5 percent, reaching 
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around $75 billion by 2031. The predicted growth is attributed to 
greater consumer awareness of sustainability. To meet this rising 
demand, roughly 23 percent of BSCs say that 26 to 50 percent of 
their cleaning products/equipment are considered green. 

Diversification is not only a strategy to attain sustainability 
goals; it can also strategically position a BSC when new needs 
emerge. For instance, rising temperatures attributed to climate 
change are reshaping industry demands. While warming 
weather is the culprit for other industry stressors—from 
frequent wildfires impacting indoor air quality to droughts 
limiting water resources—it is also a major contributor of 
growing pest populations. 

Currently, around 35 percent of BSCs provide pest 
management services. In the next 12 months, around 65 percent 
plan to offer pest solutions. These extended pest seasons add to 
the complexity of commercial environmental threats that BSCs 
are becoming more primed to tackle. 

From pest management to composting, the 2026 market 
study found that more BSCs are planning to enter the market 
for additional special services than in prior years. Supply chain 
disruptions, rising inflation, and market unpredictability have 
led to the present period of economic uncertainty. BSCs looking 
to diversify can leverage their broadened service selection 
to maintain stable revenue streams while also supporting 
customers with their facility cleaning and maintenance needs. 

What, then, is the next challenge facing commercial cleaning 
companies? It all comes down to cost. According to the market 
report, BSCs predict growing consumer awareness of cleaning will 
impact the overall cost of supplies and doing business. Nearly 82 
percent of respondents anticipate that costs will rise, which may 

impact operational budgets and competitive service pricing.  
If that sounds familiar, it’s because budgetary concerns 

were also present in 2025. At the start of 2026, a CleanLink 
survey revealed 40 percent of industry respondents anticipated 
budget pressures would remain a pressure point. However, 
BSCs plan to address this obstacle through one aforementioned 
innovation: digital tools. 

Beyond data collection, technology can also streamline 
services and support staff. Within the next 12 months, around 
32 percent of BSCs plan to adopt robotic floor equipment, double 
the percentage of BSCs in 2025. Similarly, more BSCs (about 
42 percent) will use AI for office/marketing/back-of-house 
assistance moving forward. This sector continues to transform 
and tailor solutions to emerging operational challenges, and 
evidently, BSCs are more accepting of their utility. 

Despite economic and budget challenges, BSCs continue to 
demonstrate business resilience. The majority of BSCs shared 
that their sales and profits in 2025 were significantly or slightly 
higher than in 2024, a recurring trend since 2020. Akin to last 
year’s results, around half of respondents expect both their 
sales and profits to exceed expectations in 2026. Maintaining 
profitability amid global volatility reinforces how success 
hinges on adaptability. 

While the commercial cleaning landscape is always changing, 
this market study points to the ways BSCs are becoming equipped 
to face it. Every challenge presents an opportunity for growth. 
Read the full report below to find out how.  
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Local 48.86%

Statewide 14.77%

Regional 
(more than one state) 19.32%

International 6.25%

What market area do you service? 

National 10.8%

Yes 38.98%
No, I have never been 
a member  39.55%

I’m not sure  7.91%

Are you a BSCAI member?

I am not currently a BSCAI 
member, but I used to be  

13.56%

1 59.66%

2 to 5  22.73%

11 or more  11.93%

How many total headquarters and branch 
locations does your company have?

6 to 10  5.68%

Yes  11.43%

Is your company part of a franchise? 

No  88.57%

What is your current staff  size? 

11 to 50 
employees 28%

1 to 10 
employees 28.57%

Over 500 employees 14.86%

101 to 200 
employees 11.43%

51 to 100 
employees 8.57%

201 to 500 
employees 8.57%

What is your target staff  size?

11 to 50 employees 
32.75%

1 to 10 
employees 18.13%

Over 500 employees 22.81%

201 to 500 
employees 9.94%

101 to 200 
employees 7.6% 51 to 100 

employees 8.77%
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What market segments are you strong 
in now and which ones are you targeting 
for growth in the next 12 months? 

  Strong in now        Target for growth  

Commercial (office buildings/property  
management firms)

  76.36%
  23.64% 

Industrial (manufacturing plants/ 
food processing/utilities/warehouses)

  48.23%
  51.77%

Healthcare (hospitals/nursing homes/ 
clients/medical and dental offices)

  49.66%
  50.34% 	

 	
Religious (churches/convents, etc.  
EXCLUDES hospitals and schools)

  46.02%
  53.98%

Educational (schools/colleges/universities)
  40.85%

  59.15%

Government (municipal/county/state/federal)
  33.59%

  66.41%

Retail (grocery stores/shopping malls/auto dealers/
department stores)

  29.29%
 70.71% 

Restaurants/Clubs (stand-alone/country clubs)
  22.89%

  77.11%	
	
Transportation (airports/public transportation/
airlines/bus and rail stations)

  23.53%
 76.47% 	

	
Recreation (sports stadiums/health clubs/movie 
theaters/casinos/bowling alleys)

  22.11%
 77.89% 

Which of the following “special services” do you  
currently provide to your customers and which  
ones do you plan to offer in the next 12 months? 

  Currently Provide        Offer in the next 12 months  

Carpet Cleaning
  97.99%

  2.01% 
Floor Finishes Stripping/Application

  98.03%
  1.97%

General Building Maintenance  
(E.G. relamping, painting, plant watering, etc.)

  69.05%
  30.95% 

Light Bulb Disposal
  45.10%

  54.90%
Fire/Water Restoration

  42.42%
  57.58%

Snow/Ice Removal
  45.76%

  54.24%
Mold Remediation Services

  43.08%
 56.92% 

Pest Control
  35.42%

  64.58%
Window Blind Cleaning

  82.61%
 17.39% 

Exterior Pressure Washing
  88.14%

 11.86% 
Exterior Window Cleaning

  93.02%
 6.98%

Stone/Marble/Tile Care
  81.68%

 18.32%
Wood Floor Care

  76.07%
 23.93%

Graffiti Removal
  73.20%

 26.80%
Composting Services

  32%
 68%

Recycling Services
  62.32%

  37.68%
Drapery/Upholstery Cleaning

  80%
  20%

Grounds Care
  61.54%

  38.46%
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Were sales in 2025:

Slightly higher than 
2024  37.33%

Signifi cantly higher 
than 2024 26%

Signifi cantly lower 
than 2024 5.33%

The same as 
2024 13.33%

Slightly lower 
than 2024 18%

What is most important to your customers?

A healthy, sanitary and safe 
environment for building 

occupants  46.75%

A clean appearance 
(look and smell)  25.97%

A low price for 
cleaning 25.32%

An environmentally friendly (green) 
cleaning program  1.95%

When fi rst adding new special services 
or diversifying off erings, do you : 

Rent equipment necessary to complete 
tasks rather than purchase equipment 

  53.62% 

Hire new/contract workers to tackle 
work rather than use existing staff  

  55.80% 

Promote new off ering to all clients within 6 months 
  52.90%  

What percent of your staff  is part-time 
and/or a contract worker?
1 to 10 percent 

  30.18% 
11 to 20 percent 

  7.69% 
21 to 30 percent 

  4.73% 
31 to 40 percent 

  8.88% 
41 to 50 percent 

  8.28% 
51 to 60 percent 

  7.69% 
61 to 70 percent 

  7.69% 
71 to 80 percent 

  5.92% 
81 to 90 percent 

  9.47% 
91 to 100 percent 

  9.47% 
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Do you expect your sales in 2026 to be:

Signifi cantly higher 
than 2025 30%

Slightly lower
than 2025 5.33%

The same
as 2025 11.33%

Slightly higher
than 2025 51.33%

Signifi cantly lower 
than 2025 2%

Were profi ts in 2025:

Slightly higher than 
2024 41.50%

Signifi cantly higher 
than 2024 21.77%

Signifi cantly lower 
than 2024 5.44%

The same
as 2024 14.97%

Slightly lower
than 2024 16.33%

Do you expect your profi ts in 2026 to be:

Slightly higher than 
2025 50.34%

Signifi cantly higher 
than 2025 28.57%

Slightly lower
than 2025 6.12%

The same
as 2025 12.93%

Signifi cantly lower 
than 2025 2.04%

Do you expect the following to increase, 
stay the same or decrease? 

  Increase        Stay The Same        Decrease 

Labor challenges 
  44.60% 

  53.96% 
  1.44% 

Wage/salary demands 
  72.54% 

  27.46% 
0% 

Overall cost of cleaning 
  69.01% 

  29.58% 
  1.41% 

Demand for automation/technology in contracts 
  38.30% 

  60.99% 
  0.71% 

Demand for sustainable initiatives from clients 
  28.37% 

  64.54% 
  7.09% 

Product availability 
  14.79% 

  76.76% 
  8.45% 

Diversifi cation of service off erings 
  47.18% 

  51.41% 
  1.41% 
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What percentage of your cleaning 
products and equipment are purchased 
through the following sources?

Sanitary supply 
distributor 61%

Direct from the 
manufacturer 21.97%

Retail store 15.89%

Buying group/Group purchasing 
organization 27.15%

E-tailer (example: 
Amazon Business) 12.55%

Warehouse 
wholesale club 14.08%

How do you see the growing consumer 
awareness of cleaning aff ecting your 
business moving forward?

  Increase        Stay The Same        Decrease 

Overall cleaning frequencies 
  19.72% 

  72.54% 
  7.75% 

Disinfection of surfaces and touchpoints 
  29.29% 

  61.43% 
  9.29% 

Adoption of new technologies such as IoT, or robotics 
  37.41% 

  56.83% 
  5.76% 

Interest in environmentally friendly or green-certifi ed 
products/sustainable processes 

  27.14% 
  61.43% 

  11.43% 
Client scrutiny of cleaning 

  41.13% 
  57.45% 

  1.42% 
Cost of cleaning/price increases to clients 

  69.01% 
  28.87% 

  2.11% 
Cost of supplies and doing business

  82.27% 
  17.02% 

  0.71% 
Importance placed on personal or company 
certifi cations

  31.43% 
  63.57% 

  5%
Trend toward outsourcing of cleaning tasks

  27.54% 
  60.87% 

  11.59%
Number of clients/customers

  71.13% 
  25.35% 

  3.52%

What percentage of 
account turnover do 
you experience each 
year, on average?  

Less than 10%
  69.47% 

11-15%
  13.74% 

16-20%
  5.34% 

21-25%
  3.05% 

26-30%
  2.29% 

31-35%
  0% 
36-40%
  0.76% 

41-45%
  0% 
46-50%
  1.53% 

More than 50% 
  3.82% 
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What technology have you 
already implemented or plan to 
add in the next 12 months?
Internet of Things 

  44.25% 
Robotic fl oor equipment 

  31.86% 
Robotic carpet equipment 

  14.16% 
Scheduling/timekeeping software

  69.91% 
Inspection software 

  60.18% 
Onboarding software 

  38.94% 
Contract management software (CMS) 

  38.05% 
Engineered water 

  4.42% 
On-Demand payment 

  20.35% 
Use of AI for offi  ce/marketing/
back-of-house assistance 

  40.71% 

Which certifi cations 
have you earned? 

CBSE 
  30% 

CSS 
  5% 

RBSM 
  15% 

RBSP 
  3.33% 

CIMS 
  20% 

CIMS-GB 
  20% 

IICRC 
  38.33% 

LEED-AP 
  13.33% 

GS-42 
  8.33% 

ISO 9001 
  16.67%  

1 to 5 percent  10%

0 percent  2.50%

100 percent  4.17%

76 to 99 percent  20.83%

51 to 75 percent  13.33%

6 to 10 percent  11.67%

11 to 25 percent  14.17%

26 to 50 percent  23.33%

What percentage of the cleaning products/
equipment you use are considered green*?

*certifi ed by a third-party organization

80.58%

Do you plan on 
acquiring another 

cleaning company in 
the next 12 months?

19.42%
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Introduction & Methodology

SAMPLE:
The survey sample was selected from subscribers of 
Contracting Profits magazine (Building service contractors/
professional cleaning contractor executives) and Building 
Service Contractors Association International (BSCAI) 
database—with valid e-mail addresses. A total of 12,952 
BSC/Professional Cleaning Contractors were selected.   

METHOD:
Recipients were sent an e-mail invitation asking them to 
participate in this study. The email included a URL linked to 
the online questionnaire.   

DATA COLLECTED:
March 9, 2026 through April 6, 2026.  

NUMBER OF RESPONDENTS:
181 participants 

MARGIN OF ERROR:
±7.2% at the 95 percent confidence level

About Us

CONTRACTING PROFITS:
Contracting Profits reaches more than 19,000 building 
service contractors. The magazine provides a variety of 
solutions for business challenges like legislative updates, 
technology, and infection control, as well as reporting on 
the latest cleaning trends. This content and much more are 
also featured on its website CleanLink.com. 

BSCAI:
Building Service Contractors Association International 
(BSCAI) represents a network of more than 1,000 member 
companies from across the United States and 15 countries 
worldwide that provide cleaning, facility maintenance, 
security, landscaping and other related services to building 
owners and managers. Contracting Profits is the official 
publication of the association.  
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