Survey Results

1. Overall, what is most important when choosing your distributor?
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Value added Services (product training, product storage, etc)) 18%
On-time delivery 7%

Variety of product lines 14%

Other 9%

ISPs

Good Product Price 38%

Value added Services (product training, product storage, etc) 26%
On-time delivery 5%

Variety of product lines 12%

Other 19%

2.What value add is the most important to you?
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3. Do you require that your distributor be knowledgeable about green cleaning?

BSCs ISPs
No 17% No 13%

Yes 87%




